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“Beauty’'s Top 100", May 2019.
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(1) Ethisphere® Institute is the global leader in defining and advancing the standards of ethical business practices.
(2) Covalence EthicalQuote as of 31/12/2018, monthly reputation index tracking the world’s 581 largest listed companies for globally among the
581 largest listed companies, for its commitments on environmental, social, governance, and human rights topics.
(3) CDP is an independent international organization which assesses companies’ environmental performance.
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L'OREAL FOR THE FUTURE:
GREEN SCIENCES
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ANTI-AGING INGREDIENT PRODUCED BY GREEN SCIENCES
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